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Creative Ecosystem

It will be an environment of excellence based on creative assets that generates socio-economic
th and development, and comprises three interlinked components:
i

Economy i Creative Industries: companies and organizations of the cultural and creative
onomic, social and cultural engines.

Place 1 Creative Spaces: places as spaces of cultural and creative production and
sources, people and capitals.

Peoplet Creative Talent: ith personal abilities that nurture creativi/ty,/""'

e creation of innovative business. /
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CREATIVE CREATIVITY

A VISION that integrate Entrepreneurial Economy,
Creative Place and Innovative Persons.

Creative Industries Cluster
e BT T

It will be a Creative Place where, New Professionals work together to
succeed in fast Changing Realities.




